Technical Assistance for Enhancement of Institutional
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** Bir iletisim planinda...
< ARASTIRMA

\/

** Veritoplama

\/

** Verianalizi
* Degerlendirme
* PLANLAMA
*» Arastirmadan Stratejiye
** Hedef kitle
**  Amac(lar) ve Etkiler
*  Mesaj, iletisim aktiviteleri ve kanallari
% lIcerik Gretimi
+ llgili temalarin secimi
*  Uygun dil kullanimi

* Dogru iletisim kanali

L)

L)

)

(R )

)

(R )

)

(R )

L)

L)



This project is funded by the European Union

/

** Uygulama

\/

% Zamanlama

\/

**  Yapim ve yayin hazirhklari

\/

** Lansman (Medya iliskileri)
¢ GoOzden Gegirme ve Surdiirme
*** Geribildirim(ler)

<+ Olcme ve degerlendirme
** Raporlama

L)
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Avrupa Enerji Tasarrufu Platformu (E3P) iletisim Plani

Communication plan for the
European Energy Efficiency
Platform

Definition of the
communication strategy
and information
activities for the E3P
web platform

Morra Francesco

2017

EUROPEAN ENERGY
EFFICIENCY PLATFORM

The open collaborative tool far a strong and comnected energy efficiericy commiinty
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®

%+ Avrupa Enerji Tasarrufu Platformu (E3P) lletisim Plani

\/

«* Bilgi alisverisini kolaylastiran ve ¢cevrimici uzmanlar toplulugunun
gereksinimlerini karsilayan bir ara¢ olarak E3P - Avrupa Enerji
Verimliligi Platformu web platformu

\/

** Rapor, E3P web platformu icin

A/

% lletisim hedeflerinin neler, hedef kitlelerinin kimler, bu
hedeflere nasil, hangi araclarla ve ne tir mesajlarla
ulasilacagini belirten bir iletisim stratejisi

\/

s+ Tanitim odakl bir konsept
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%+ Avrupa Enerji Tasarrufu Platformu (E3P) lletisim Plani

\/

< (Biitiinlesik) iletisim Plani

¢ swot analizi * iletisim karmasi
< amac(lar) “* online- off line iletisim
% uzunvade “* medya stratejisi
% ortavade s iletisim aktiviteleri
% kisa vade % icerik stratejisi
% hedef kitle(ler) “*  Kisilik
% birincil kitleler ** icerik turleri
% ikincil kitleler % degerlendirme
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Ulusal Enerji Verimliligi Eylem Plani 2017-2023

This project is funded by the European Union

8) Eylemin Kodu ve Ady i YS-Farkindahk, Efitim ve Bilinglendirme

Amaci

Faallyetlerinin Yirttalmesi

1 Ulke gapinda bilitiin nihai enerji titketim  sektdrlerindeki
kullanscalara enerji verimliligi konusunda bilgi vermenin
yani sim onlan enerji verimliligi saglayncak ynklagimlan
benimsemeye ve enerji verimlilifine yatinm yapmaya ikna
eden bir Dbilgilendirme ve efitim  faaliyetlerinin
yilritilimesidir

Yiritdlecek Fanliyetler

9

Ubusal Faoryl Vermhhgt Exlomt Plans 201 7. 2000

Farkindahk ve bilinglendirme faaliyetlerinde kullamilan farkly  alternatifler
incelenccck, bu alternatifierin uygulama derinlifi ve etkinligine dair analizler
yapilarak bilinglendirme gahigmalarinda kullamlacak araglar belirleneccktir

Enerji verimliligi ile fgili teknolojik geligmeler ve baganh uygulamalar hakkinda
bilgilendirme yapilmas: amaciyla, son kullameilann, gevrimigi kurslar, Gfrenim
materyalleri, araglar, kilavuzlar, oyunlar, gevrimigi konferanslar gibi farkh efiitim
etkinliklerine ulagabilecedi bir serbest erigim platformu olugturulacakuir,
Yenilenehilir Enerji Genel Modirhiginin intermet sayfasinda enerji verimliligine
yonelik ayn bir platform olugturulacaknr,

Platformds  alt sektdrlere yinelik glncel istatistiki veriler ve raporlar
paylagilacaktur

Farkindahk, cffitim ve bilinglendirme faaliyetleri sektdr ve hedef kitle odakh
olarak bir biitin halinde etkinlik seviyesi dlgillerck yillik olark gozden gegirilecek
sekilde planlanacak ve devam ettinilecektir,

Ciktilar ve Gastergeler : Bilinglendinme faaliyetieri, faaliyet etkinlik Sigiimlen,

planlamalar, cnerji  verimliligi  bilincinin  ve  nitelikhi
efitimlerin artigi

Sorumlu Kurum : Enerji ve Tabii Kaynaklar Bakanhfh, Milli Egitim

Bakanhy, Cevre ve Sehircilik Bakanhy, Bilim, Sanayi ve
Teknoloji Bakanli

lightl Kurum/Kurulug : Kamu, Ozel Seksodr ve Sivil Toplum Kurubuglan
Zaman Plam : lletigim Stratejisi belirlenerck, geligtirilecek planlamalar

gergevesinde eylemin uygulamasina gegilecektir.

-~



STRENGTHS (+)
1=l

WEAKNESSES (-)

-/

OPPORTUNITIES (+)
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/@\

THREATS (-)
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Figure 1. SWOT analysis

* EU is & guarantor (high level of prestige - reputation);
* Good structure of the platform with valid sharing tools;

=it

* High quality of users and contents (subject to a validation process);

* Narrow target difficult to reach;

* Low frequency of content updete;

* Lack of economic benefits for users;

¢ Lack of previous communication plan;

* Efficiency Energy is part of the Energy Union strategy;
* The JRC is users base that is easily accessible;

P T

* Increasing number of NGOs and university courses dealing with Efficiency Energy;

* Not get to visibility and to be overwheimed by other open source platforms;

* NO new contents created for long periods of time;

Source: JRC

SWOTANALYSIS E3P
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amac(lar) uzun vade, orta vade, kisa vade

/

o Uzun
X Bilgi alisverisini kolaylastirmak ve c¢evrimici topluluk uzmanlarinin ve politika
yapicilarin ihtiyaclarini karsilamak

< Enerji verimliligi politikalarinin tasarimini ve uygulamasini engelleyen kapsamlh ve

tutarli veri miktarini artirmak

L)

o Orta (SMART: (Belirli, dlgilebilir, ulasilabilir, gercek¢i ve zamaninda)

< Giris sayfasinin ve ana sayfalarin (Veri Merkezi, WIkEE, Topluluk) veya belirli icerigin
genel gorinim sayisi;

X Ortalama ziyaret siiresi;

X Avrupa Birliginden ve disaridan kayith kullanici sayisi;

X Farkli araclar araciligiyla paylasilan bilgi ve icerik (DataHub'taki veri setlerinin sayisi;
WikEE'deki makale sayisi, Topluluktaki gruplarin sayisi, etkinliklerin ve yayinlarin
sayisl);

X/

o Artirmak

L)

X Kisa
X Ziyaret sayisinda, ortalama ziyaret siiresinde ve kullanici sayisinda% 30'luk bir artis,
X Paylasilan bilgilerin% 20 oraninda bir artis.

9
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* Hedef kitle

** Ana hedef kitle
** AB kurumlarinda, lye devletlerde, uluslararasi kuruluslarda
ve ucuncu ulkelerdeki politika yapicilar ile Avrupa, ulusal ve
verel dizeydeki kamu idareleri;

*» Bilimsel topluluk, ozellikle farkh calisma ortamlarindan
(Gniversiteler, kamu arastirma kuruluslari / kurumlari,
organizasyonlar, arastirmacilar) uzmanlar ve paydaslar;

** Sanayi ve ticaret kuruluslari (STK'lar)

< ikincil hedef kitle
% Konu ile ilgilenen tim wuzman Kkisiler, uzman medyanin
gazetecileri ve ayni zamanda anahtar olarak tanimlanan
sektorlerden uzmanlar, enerji verimliligi sektorleri: Grdnler,
binalar, sehirler, sanayi, enerji Uretimi ve dagitimlar ve

ulastirma.

10
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% iletisim karmasi (online — offline iletisim)

\/

\/

< Online iletisim- i¢
% Ilk amacg, potansiyel kullanicilara web platformunun nasil

calistigini ve bunlari kullanarak elde edebilecekleri avantajlari
anlamalarini saglamak icin bazi gorsel iletisim Grianleri
sunmak

\/
0’0

4

o0

R/

L)

(R

4

L)

Egitim klipleri (gorsel-isitsel Urinler  ve/veya
animasyonlar);

Powerpoint sunumlari; Bilimsel posterler; infografikler.
E3P gorsel kimligini gbzden gecir;

E3P web sitesini daha iyi bir gezinti deneyimi icin ve ana
sayfadan baslayarak yeniden tasarlama
(https://e3p.jrc.ec.europa.eu/)



https://e3p.jrc.ec.europa.eu/
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% iletisim karmasi (online — offline iletisim)

7

»*  Dis stratejinin temel eylemleri:

% “Enerji Verimliligi ve Yenilenebilir Enerji” konusu (Universiteler,
STK'lar, Endustriler, Arastirma merkezleri) ile ilgili diger
platformlarla, bu platform ve web siteleri arasinda bir baglant
olusturma niyetiyle baglanti kurmak ve bunlari artirmak.

%+ JRC Uyelerinden (6zellikle C "Enerji, Ulasim ve iklim" personeli)
personelden baslayarak platformun potansiyel kullanicilarinin
uygun bir listesini olusturun.

»  Daha once yaratilmis cevrimici Grlnleri paylasmak ve uygun bir
"Sosyal Medya Stratejisi" hazirlamak icin Avrupa Komisyonu ve
Ortak Arastirma Merkezi'nin (Facebook, Twitter ve YouTube)
sosyal medya aglarini kullanin.

»  E3P platformuna yonlendiren bir baglantiya sahip kicuk bir
promosyon digmesi / afis olusturun ve onu sayfalarina
ekleyebilecek diger EUROPA ve harici web siteleriyle paylasin.



N/
0‘0

This project is funded by the European Union

lletisim karmasi — Offline iletisim
Aciklamali kitapciklar

e

*

** Posterler
*  Katlamali brosdirler
** Roll ups

e

*

6 ayda en az iki kez —
**  Bir organizasyon dizenlemek, paydaslarla projeyi paylasmak icin
uluslararasi ve geleneksel medya ile iletisim kurmak (bilimsel

dergiler, bilimsel TV programlari)
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\/

<+ Maedya Stratejisi (iki asamali akis: medya ve kanaat énderleri)

7

< |letisim aktiviteleri
*»» Halkla iliskiler ve dogrudan pazarlama (e-posta, viral etki)

Digital pazarlama (Linked-in, Facebook, Twitter

Ozel hashtag (H#E3P gibi)

Platformun tanitiminin yapabilecegi enerji konusuyla ilgili seminer

ve kongreler bulmak icin bir arastirma yapmak

2 Uzman gruplarin E3P konusundaki makaleleri, topluluklarda ag
uzerinden bilgi paylasimini kolaylastirma.

»  Bilim adamlar ders verebilir ve sorulari yanitlayip canli oturumlarla
periyodik olarak webinar, olaylarin canli yayini

«  Enerji ve cevre alaninda yer alan, populer olan belirli bir kisiye veya
bir grup insana platformumuzu kullanmalarini ve
degerlendirmelerini ve raporlamalarini isteme

0

/
00

L)

e

*

e

*
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Degerlendirme

7/
0’0

7/
0’0

On line istatistikler
Gorusmeler, beyin firtinasi, anketler ve odak gruplar gibi iletisim
faaliyetlerinin etkisinin niteliksel degerlendirmesi
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7

< Icerik Stratejisi

% lletisim kurulmak istenen iki temel kavram
*  Enerji verimliligi politikalarinin 6nem:i;
»  Bilgi paylasiminin degeri.

0

0

<

L)

L)

(g

L)

*  Verilmek istenen mesaj
** "Consume less, share more”

7/

*** (daha az tliket, daha cok paylas)

L)

16
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Kimlik
** Resmi ve ciddiyet fikrini iletmek icin profesyonel ve yetkin bir dil
kullanimi,

> iceriklerin kolayca anlasilabilir olmasi

*  Yazi tiplerinin olusturulmasinda, renklerin ve mesajlarin

iletilmesinde, E3P platformunun degerlerini vurgulayacak bir yapi

<

L)

(R )

L)

L)
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< Igerik Tipleri (lic icerik tipi)

** Pazarlama onlemleri, platformun tanitimini yapan genel fikirlerdir.
Video veya infografik gibi bazi aracglan kullanarak, acil iletisim igin
uygun olabilirler. Bu igerik su sorulari yanitlamahlidir:

** E3P nedir? E3P kimin icin? E3P hangi amaclara sahiptir? E3P
neden dogdu? E3P hakkinda daha fazla bilgiyi nereden
bulabilirim?

*» Bilgi onlemleri, platformla ilgili bazi detaylari aciklamak icin 6zel
bilgilerdir. Asagidaki sorulari cevaplayacaklar:

** Platforma nasil liye olunur? Platformdaki bilgiler nasil paylasilir?
Paylasilan bilgilerimin hangi dogrulama siireci olacak? Ortak
calisma araglarn nelerdir ve nasil calisirlar? Arama araglari
hangileri? Tematik alanlar ve c¢apraz tematik alanlar arasindaki
fark nedir?
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Paortal Hakkinda Bilgi Bankasi Yayinlar Destek ve Tesvikler Kullanim Kilavuzu

Portal Hakkinda

Proje Hakkinda
Bilgi Bankasi
Yayinlar
Destek ve Tegvikler

Kullanim Kilavuzu

https:/fenverportal.yegm.gov.tr

e —

ENVER Portall,

Sanayide Enerji Verimliligi projesi kapsaminda, enerji verimliligi konusunda faaliyet
paydaslarin faaliyet ve uygulamalarina iligskin icerigi sunmak ve veri girisi saglama
gelistirilmis bir portal ve icerik yonetim sistemi olarak planlanmustir.

Portal, enerji verimliliji konusunda faaliyet gdsteren tim kurum ve kuruluglarin faydalanacag, stireglerin
yurtdlip veri toplama, degerlendirme, analiz ve paylasim islemlerinin yapilabilecegi entegre bir bilisim sis
yapilandiriimistir. Portal, enerji verimliligi verilerinin etkin olarak toplanmasinin saglanmasi, veri analizi, er
dlcomileri, Kiyaslama calismalari, enerji verimliligi konusunda calisan tim aktorlerin ilgili oldugu paydaslar
elektronik ortamda yaplimasinin saglanmasi, paydaslar arasi veri degisim ve entegrasyon, politika olustur
uygulamacilara karar destek hizmeti, enerji verimliligi konusunda kamuoyunu ve tlm paydaslar bilgilendir
yetkiler cergcevesinde sunulmasi gibi oldukca genis bir cerceveyi kapsamaktadir.

ENVER Portall, 18/04/2007 tarih ve 5627 Sayili Enetji Verimliligi Kanununun 7 nci maddesinin birinci fikra

(2 mumarall a2t hendindes ver 2lan " Endistrivel isletmelar ve enari vhneticisi cabistirmakls ik iimli olan b




Db
§ EPQ ANASAYFA  VERIGIRi§i ~ HEDEFLERIMIZ ~ PROJELERIMiZ ~ DESTEKLEYENLER

<arpot®

ENERJINVERIMLILIGI,

INCELE
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** Saving Energy in Europe:15 Good Practice

PUBLISHED BY EEB MAY 2011

Saving Energy
in Europe:

15 Good Practice
Case Studies
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**  Warm Front Scheme, England

& =2 C @& www.govukthe-warm-home-discount-scheme

Home - Benefits + Heating and housing benefits

Warm Home Discount
Scheme

Contents

— Overview

— [fvou get the Guarantes Credit element of Pension Credit
= I you're on a low income

— Eneray suppliers

Overview Related content
Cold Weather Payment
Winter Fugd Pgyment

Pension Credit

You could get £140 off your electricity bill under the Warm Home Discount
Scheme,

The money is not paid to you - it's a one-off discount on your electricity bill,
between September and March,

You may be able to get the discount on your gas bill instead if your supplier  NItPS://www.youtube.com/watch?v=rWiplbny3I|Q

provides you with both gas and electricity. Contact your supplier to find out.

The Warm Home Discount Scheme for winter 2018 to 2019 closed on 31
March 2019, The 2019 to 2020 scheme will start on 14 October 2019. 29


https://www.youtube.com/watch?v=rWfpIbny3lQ

B) Energy Neighbourhoods
Aims and Objectives

The aim of the Energy Neighbourhoods project was to inspire and
encourage the reduction of energy use and a change in energy
related behaviour in households in a number of EU countries.

This aim was divided into several objectives, namely:

- Reaching and informing households about the
different ways they can save energy and generally
increasing energy awareness

- Applying theoretical knowledge

- Starting a dialogue between the municipalities and
citizens on climate issues to create a common spirit
to reduce the amount of energy consumed.*’

Implementation Time frame

The European project took place between 2007 and 2009 in nine countries.
It is still ongoing as a national project in France and Belgium. A new
Europeanpto)ectwillbo?ohlnMayZ’OH and is expected to be implemented
in 16 countries by 2013.

How it Works

The project took the form of a competition for teams consisting of between
eight and 12 households, named an "Energy Neighbourhood®. The city
offered a bet to the Energy Neighbourhoods. Neighbourhoods that reduced
their energy consumption by at least 8% compared to the previous year in a
period of 6 months won the bet. The total project cost €1,198,331. Fifty
percent of the project funding came from Intelligent Energy Europe. The
remaining funding was from national resources, including regional
departments of economy or environment, city budgets etc. The project was
not restricted to one country or neighbourhood but was implemented by
different energy agencies and NGOs in several countries, including Belgium,
Bulgaria, France, Italy, Spain, Sweden, Germany, Ireland and England. In
the different countries and cities, steering committees were established.
These committees developed communication kits which included posters,
leaflets, campaign manuals and standard press releases. The committees
also prepared special communication kits for the Energy Masters. The
Energy Masters were trained to coach, motivate and lead the teams through
providing sound energy saving advice and tips. A website was also used to
help the municipality, the Energy Master and their residents with the project
and an online tool was provided to measure the energy consumption of the
participating households compared to the previous years.”'

https://www.youtube.com/watch?v=yvNL-0Jglcqg

EnergyNeighbourhoods pdf


https://www.youtube.com/watch?v=yvNL-0JqIcg

7) Campaigning and Raising Awareness on
Energy Efficiency and Savings

A) Energy Thrift Information and Regional Energy
Agency of Crete

Aims and Objectives

The project initiated by the Regional Energy Agency of Crete
(Greece) was aimed at raising awareness of renewable energy
sources and at measuring efficient energy use and behaviour of
school children and their families. The project wu also targeted
at teaching energy saving practices and behaviour,*

Implementation Timeframe
2002, it Is ongoing.
How it Works

The Cretan teachers involved In this project received an information session
series and also Information about other teaching experiences and
educational programmes. These programmes focused on environmental
administration, energy saving, renewable energy and the link between
energy and the environment. There were several different materials used
during this educational project. This included special teaching material for
children with theory as weill as fun and light hearted games. Materials were
made to remind the children about energy, such as mouse pads, wall
pictures, pencils etc. The project encouraged the creativity of the children by
organising an art competition and a popular game called the Energy Goose.
The questionnaire which was distributed before and after the scholastic year
was taken home by the chiidren to their families thus also serving as a tool
to teach the children and their family on saving enorw

Results

The results of the project were checked by a survey first completed before
the scholastic year and a second one compieted at the end of the scholastic
year. The questions were targeted at establishing what changes in energy
efficient related behaviour ‘if any’ the educational programme had achieved.
The survey not only targeted the school children themselves but also their
parents, to verify if there had been wider changes. Tmlwvoylncludod321
pupils covering 10 educational levels and their parents.*’

Campagning anc [ducating on enorgy

offcioncy and savngs

Croto, Greoce

2002 -0n gong

ey CUeTRyY

Zografakis N. et al 2008.
"Effective education for

energy efficiency. Energy
Policy". 36, 3226-3232.
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OF THE REGIONAL ENERGY AGENCY OF CRETE

European, R ational cooperat

" PROVISION OF NEUTRAL CONSULTANCY SERVICES to interested outhorities
(legislation, financing_.). Financing and carrying out of studies.

Urban Wastes
S PROMOTION-INFORMATION-DISSEMINATION-ADVERTISEMENT of programs, ¥ 3 : ;
technologies ond applications of RES, RUE and Energy - Environment / Research - Public Campaigns l]:> b ,,,b‘:g,“,rwm,s,,n“ggg:‘m';;’
Yorhategy e ¢ RES investment guide for Crete
z P . seminars, congresses, conferences, , technical visit 5
e Wﬁc. 1 Programs, seminars, co es, conf es, workshops, technical visits St R e A
RAISING AWARENESS of citizens, consumers and energy users. Educational and Training Activities

REGIONAL ENERGY AGENCY OF CRETE W

REGIONAL ENERGY AGENCY OF CRETE O
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INFORMATIVE BROCHURES PUBLISHED & DISTRIBUTED BY THE
REGIONAL ENERGY AGENCY OF CRETE /

Irformotion Brochure for the Prefile end the Targatz of the 2 e_2e
Regienal Energy Agency of Crate.

, : ‘i P A
Disiributed in the framework of meatings, conlerences, speaches afc

> lar ‘A

y (Y

Informotion Brochure for Chidren for the Monogement and Dispesal
of the Selid Urban Wastes.

{1 hos alveady of striboted (5 KX leatlels) Vo Ereton schools Tis
distribation continves to the citizens, schools and during mee Vings,
cenrerences etc

@ Delaled report of a relevant Europeon project: "‘Implcnmfc'hn Plan

for the Lorge scale Deployment of Renewable Energy Sources in
Crata",

Digtributed to "r.r}a P authoritias and orgarvsations

REGIONAL ENERGY AGENCY OF CRETE

]
-

26
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INFORMATIVE BROCHURES PUBLISHED & DISTRIBUTED BY THE INFORMATIVE BROCHURES PUBLISHED & DISTRIBUTED BY THE

REGIONAL ENERGY AGENCY OF CRETE » REGIONAL ENERGY AGENCY OF CRETE »
@ Lrformative lectiet for “Blemans” o5 an e nnreanentelly

Fraendly fuel m/
Distributed 13 the public
»
A\ ¢

Q@ Infermative lenfiel of a relevont

EurwpeanFroject "Smart Bullding
Emargy Mencgemant

[+ e Lt Lo he " Gvargy for Bnvicowment and Fatwrs: Rarawchle Energy
Seurcws In Crate".

Dxstrbetad fo soheols and to the poblic

Investment Guide for RES for the Locol Autherities and
Private Investers

I7 bas aiready been G 31 buted 1o refevan? bodies,
Murscipatr e and posabla investors It 1 distrbuted durt
e Yingr and conferances

Drsvributed fo “target” grogps

»
>
.::..\ @ Informative eutlel of a pelevent Ewwpean Frajec) *Dasolination
@ Informative loafiot for “Biediasal” as on onvirormentally friancly fuel, "\“ Systems with R ble Energy 5 P
Distoibulad ta “target " grog o Dhatribeted o “Yarpet” goops
\\J

REGIONAL ENERSY ASENCY OF CRETE ). REGIONAL ENERGY ASENCY OF CRETE ..

27
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The Sustainable Energy Europe Campaign

SEE CAMPAIGN SET UP

PROJECTS and EVENTS ACTORS and AMPLIFIERS

Official Partners Campaign Associates

» Projects involving public + Chosen actors that amplify

a— & ;_)rivate sector the impact of the campaign
+ Build & promote a network « |dentifying country based
+ Share and highlight Partners

Europe’s best practices
\\
NG g
Energy Days Media
Promoting awareness actions — :?C‘;l:?inigr:na‘gtai?ns
amongst citizens pag
‘ EU
? Sustainable
EUSEW- event of the year in ¥ Energy Week
sustainable energy \\\?0‘0
> o 4
22-26 March

- Introduction 6
EUROPEAN COMMISSION

28
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EU Sustainable Energy Week

Key annual event in sustainable energy

Background:

» 1 conference in 2006 in Brussels
« 40 events in 2007 in Brussels

« 73 events in 2008 in Brussels

» 148 in 2009, 19 countries, 51 cities, over 35 000 attendees

The EUSEW 2010:

» Goal to enhance local dimension
« Brussels event = stakeholders

« EU-27 = general public

t
Sustanable
Cnergy Week

N

S
7700 Mach

... sl

29
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* SEE CAMPAIGN MATERIAL

_= * Website

Newsletter
1 issues

3 languages

3000 copies

Posters

- EUROPEAN COMMISSION

=  Average visits per month : 12.250 ) Brochure
_._ 23 languages 13 languages
“ﬂ: guag 8700 ool
» e i, distributed

Other material: ﬁ JE}J

Computer Animation, Videos

Stand Displays

30
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SEE Award Competition 2010

« Sustainable Energy Communities: working together at a local, regional or
national level, towards a genuine change in energy supply and enerEy use on the
basis of a coherent plan, involving a range of public and private stakeholders.

« Market Transformation including voluntary commitments: working to
reduce market barriers and effect positive lasting change in the market for energy
efficient goods, appliances and services, with the objectives of increasing their
market share and informing the consumer of their advantages.

« Promotional, communication and educational actions: working to increase
public awareness on a range of sustainable energy issues and products.

« Demonstration and dissemination projects: working to ensure effective
implementation and dissemination of a range of technologies, in the major sectors:
buildings, transport, renewable energy and energy efficiency.

« Cooperation programmes: working to transfer sustainable energy know-how to
developing countries.

31
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JRC SCIENCE FOR POLICY REPORT

Effective information measures to
promote energy use reduction in EU
Member States

Analysis of information, empowerment and training
measures in Member States National energy Efficiency
Action Plans

Sivia Rivas, Barbara Cunibertl, Pacio Bertold
2016

AB’nin 2020 yilina kadar birincil enerji tiketimi hedefinde %
20 oraninda bir diisus elde etmek icin, tiketicide bir
davranis degisikligi ve enerji tiketimi uygulamalarina ihtiyag
vardir. Davranislari tesvik etmeyi amaclayan politikalar,
programlar ve onlemler benimsemistir.

Bu raporun amaci, AB topraklari icerisinde uygulanan
onlemleri vurgulamak amaciyla 6rnekleri analiz etmektir.

Enerji kullanimindaki davranis degisikligini hedef alan bilgi
kampanyalarinda en iyi uygulamalar. Somut hedefler:

1. AB Uye Ulkelerinde (NEEAPS) su ana kadar uygulanan
onlemleri analiz edin

2. Etkinlik, tekrarlanabilirlik ve olculebilirlik agisindan
sektore gore en iyi uygulamalari segin

3. Tedbirlerin etkinligini etkileyen ana faktorleri
degerlendirin; gicli ve zayif yanlar

4. Farkindalik ve bilgi kampanyalarinin daha da gelistirilmesi
icin Uye devletlere genel 6nerilerde bqunmaIg).2



4

4

L)

This project is funded by the European Union

Raporun Amaci

\/
0’0

Rapor, Uye Devletlerin bilgilendirme kampanyalar i¢in uyguladiklari ya da
uygulamayi planladiklari ve enerji verimliligi davranisi ve / veya ozellikle
madde 12've odaklanarak yarattiklari enerji tasarrufu uizerindeki etkileri
belirlemeyi amaglamaktadir:

(In) bilgilendirme hiikiimleri,
(IV) ornek projeler,
(V) isyeri faaliyetleri

Bilgilendirme kampanyalari, son kullanicilara bir¢ok farkh aragla ulasmaktadir:
medya kampanyalan (TV, basin, sosyal medya), brosiirler, rehberler,
konferanslar ve etkinlikler, web siteleri, yarisma, sergiler, secilen egitim vb.).
Egitim amagclan ile ilgili olarak, li¢ ana sektori, genel halk, 6grenciler ve
EE’deki profesyoneller.

Eko-siiriis egitimi sadece belirli siirliculeri degil ayni zamanda profesyonelleri
de hedefleyen en ¢ok tekrarlanan konudur.

29
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< Verimlilik Eylem Planlarindan (NEEAP) belirlenebilecek Uye Devlet ana
onlemleri sunlardir:

\/
0’0

J
0.0

Ulusal Enerji, Web siteleri ve portallar (bazen piyasa oyunculariyla
ortaklasa);

Kitle iletisim araglari: Radyo, TV, gazete ilani; brosiirler, reklam panolar,
dogrudan posta ve elektronik haber biltenleri; basili malzemeler gibi:
yatirimlar, enerji tasarrufu, CO2 emisyonu azaltma; Veri Setleri Genel bilgi
ve olaylar: danisma merkezi aglari;

Egitim ve farkindalik: okullar icin ders kitaplar, yillik 6grenci yarismalari;
Digerleri: kamu binalarindaki enerji Tasarruf Gorevlileri; Egitim: genel
egitim, cevre gelistirme
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** Belcika
**  Projelerden biri
< Toplu tasima ilgiyi artirma
*  Ortak araba paylasim
%  Ecodriving (https://ec.europa.eu/energy/intelligent/projects/sites/iee-

projects/files/projects/documents/ecodriven catalogue campaign en.p
df)

0

&

D)

(R )

s  https://www.foeeurope.org/belgium-sings-climate (sarki klip)



https://ec.europa.eu/energy/intelligent/projects/sites/iee-projects/files/projects/documents/ecodriven_catalogue_campaign_en.pdf
https://www.foeeurope.org/belgium-sings-climate
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* The Renovate Europe Kampanyasi

o0

https://www.renovate-europe.eu/about-the-campaign/

Film https://www.renovate-europe.eu/about-the-campaign/ Ortak araba
paylasim

»  https://twitter.com/hashtag/10reasonstorenovate

J J
000 000

&

)

L)

N

I
RENOVATE EUROPE
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WHAT RENOVATE EUROPE
IS CALLING FOR:
WOULD SAVE
8006
ENERGY DEMAND 300/0

BY 2050

EXISTING TECHNOLOGY ENERGY USE

RAMP UP

..' 3%

BY 2020
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Farkindalik Yaratma Kampanyasi - ingiltere

e 2
CARBON
TRUST

Creating an awareness
campaign

40
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Durum ve Hedef

ingiltere’nin yillik enerji harcamasi 23,645 milyon £ ve ¢ogu isletme ener;ji
faturalarindan% 10 tasarruf saglayabilir ya da nispeten disiik maliyetli
onlemler alabilir.

isyerinde eneriji verimliligi maliyetleri diisiiriir, rekabet edebilirligi artirir ve kar
ve istihdami korumaya yardimci olur. Ayrica, iklim degisikligiyle miicadeleye
yardimci olan karbon emisyonlarini azaltmak bir kurulusun itibarini da arttirir.
ilk adim, enerji kullanimi ve bunun sonuglar hakkinda farkindalik yaratmaktir.
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Figure 1 The four steps to implementing an awareness programme

Step 1: Planning

Step 2: Implementation

Step 3. Checking and reviewing

Step 4: Maintaining
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< Farkindalik Yaratma Kampanyasi - ingiltere

1. PLANLAMA

/7

o0

*

Destek ve kaynaklar

> Ust yénetimin ve yoneticilerin dahiliyeti/sahiplenmesi
Tum calisanlarin stirecin pargasi olmasi

Kurum igi iletisim imkanlari

Makul ve gercekci bitce (tutundurma, yarisma oduli)
Zamanlama

o

J
.0

L)

3

*

3

*

3

%

Mevcut durum

% Sirketinizin eneriji tiketimini bilin ve anlayin (Enerji bilgisi yonetimi).

*  Calisanlarin enerji atiklariyla ilgili ne kadar bilingli oldugunu 6grenin
(arastirma (bkz. Anket).

*  Enerjinin nerede, nasil ve kim tarafindan bosa harcandigini belirleyin

(bkz. Kontrol listesi)

(R )

L)

L)

4

L)

L)
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TRUST

Walk-round checklist

Please photocopy this chedkdist

Diste: af enengy walbcraund

Are there staff complaints shout the temperature?

Hawe hesters/boilers been serviced in the last 12 months?

Are partabie heaters being wed?

Ares heaters and air canditianing units aperating in the same siace?

I hat water & pravided, is it being wasted (such as dripping taps, ar lesking ums
Do sl avems have the ssme hesting requirements?

Is the room ther mostat warking and set to the corect temperature?
Are the timers working and an the correct settings?

Are ather hesting contrals warking and on the comect seitings?

Are there abstructions in front of radistors or hesters?

How are extractor fans mntralled fe.g. in toilets)?

Are windows and doars apen when heating or air conditioning is an?
Are there any cold draughts caming fram windaws or doars?

Are lights switched aff (if daylight sufficient/room nat in wse)?

Are any old, large dismeter (1.5 inches) Muorescent tubes still in use?
Aree Lamps, fittings and roallights clearnd

Are traditi 1 ue?

el tungsten fight bulbs still
Are light switches arranged comveniently and labelled?
Is exteriar lighting switched aff when nat nesded?

In the office

Have computers gat built-in energy saving festures — and are they activated?
Are camgutens keft an avemight?

Are manitars and fans switched off when not in use?

Are photampiers located in air conditioned aress?

Are printers and phatocopiers left an avemight/at weekends?

Are vending machines/water coalers left an all the time?

In the factory/warehouse
Are pumgs/fams/compressed air switched off when the equipment they serve isnot in use?
Do you hear compressed air lesks?

Are refrigeration wnits being run efficently?

S —
CARBON

Calisanlarin enerji atiklariyla ilgili ne kadar bilingli oldugunu 6grenin. (arastirma (bkz.)
Kontrol listesi ve anket)

Questionnaire

Please photocopy this checklist

Please
general sttitude towards energy saving ek

Very positive — you actively save energy and believe you can make 2 differen
Aware and pasitive, but it & nat part of your current wark day culture

Partly energy aware; you take same actin and occasionally pass an information
ta yaur callesgues

Neutral, you may accasianally Lry to save energy
Generally indif ferent lawards energy saving

Environmental impact

How aware are you of the environmental impact of energy use?

| am very sware and often do my own research

Mastly aware of the enviranmental impact through wual media exposure
| am sware of some of the emviranmental isues

| am sware of the current debate, but am nat yet convinced

| am nat aware of the enviranmental impact

Cost and Waste

What is your level of awareness of energy costs and where energy & wasted?

| am sware of the costs, and aware of where it is mastly wasted
| am sware of the costs, but not aware of where it is wasted
I do not know what the energy costs are, or where it is wasted

Energy Saving
How many staff are sware of the ways in which they can save energy?

| am conversant with many ways of saving energy
| am aware of 5 ar & ways in which o save enesgy
| am aware of same basic energy saving messures

| am nat aware of any energy saving mesures

Mativation

How motivated are people to save energ

| am mativated and try to influence athers
| am mativated and do what | can to save energy
| feel mativated but enthusiasm & last due to general apathy

1 am nat mativated to save energy
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Hedef kitle ve amaclar

e

%

J
.0

L)

e

%

3

*

Hedef kitleyi tanimla
Enerjiyi ylksek kullanicilarinanlari hedefle
Onlarin ne yapmalari gerektigini tanimla
Amaclar
*  Enerji maliyetlerini 18 ayda % 10 azaltin
*  Elektrik faturasini 12 ayda % 5 azaltin.
**  Hedef kitleyi sectikten sonra mesajinizi en iyi sekilde nasil
ileteceginize karar vermeniz gerekir.
**  Belirli hedeflere dogru ilerlemenin 6lcilebilir olmasi gerektigini
unutmayin.
“*  Ayrica, asiri iddiali hedefler, karsilanmadiklarinda insanlari hayal
kirikhgina ugratarak verimsizlik yaratabilir.

>

L)

(R )

L)

L)
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Mesaj ve iletisim kanallari - 1

L)

J J
0.0 0.0

J
0.0

L 4

.0

J/
0.0

J
0’0

o0

L0

J
0’0

Ne kadar ziyankarlik!
Bir ay boyunca glinde bir saat fazla klima calistirmak, bir TV'yi bir yildan fazla bir
sire boyunca surekli olarak calistirmak icin gereken ayni enerjiyi harcar.

Endiseli
Binanizi 12C asiri 1sitmak, 1sitma maliyetlerinize % 8 ekler.

Planl
Enerji maliyetlerinde % 20'lik bir kesim, bircok isletmede satislarda% 5'lik bir
artisla ayni temel faydayi temsil eder.

Az olan coktur
Birkac basit islem yapmak, enerji maliyetlerinizi % 10 -% 20 oraninda azaltabilir.

Yerinden edici
Sikistirilmis hava kacagindan bosa harcanan enerji, bir filin agirhgina denk yillik
CO2 emisyonlarina esittir.
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Mesaj ve iletisim kanallari - 2

J J
000 000

J J
000 000

J/ J/
0.0 0.0

J J
0.0 0’0

Bosa calisan
Motorlar satin alim fiyatlarindaki enerji maliyetlerini sadece birka¢ haftada
tuketebilirler.

Sicak suya girmeyin!
Isitma ve sicak su, bir binanin enerji kullaniminin % 60"in1 karsilayabilir - israf
etmeyin.

Cifte sorun
Isitma ve klimanin ayni anda calistirilmasi, buyik ve nadir gorilen bir bosa
enerji kaynagidur.

Kapatmak!
Ofis ekipmanlarinin etkin yonetimi, eneriji tiketimini% 70'e kadar azaltabilir.



This project is funded by the European Union

\/

< Igerik tretin (farkli hedef kitleler i¢in)

%  bilimsel kanitlar, arastirmalar kullanabilirisiniz.

% Insanlardan bir kerede cok fazla sey yapmalarini istemek kafa karistirici ve géz
korkutucu olabilir. Mesajlari konuya gore gruplayin: 6rnegin, 1sitma, aydinlatma
ve bilgisayarlar. insanlara gerceklestirmeleri icin yalnizca bir veya iki etkinlik
verilirse eyleme gecme olasiligi daha yuksektir. Endustriyel bir isyerinde basitligi
hedefleyin: ornegin, “Ogle yemeginde kullanilmayan ekipmani kapatabilir
misiniz?”
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\/

< llgili motivasyon temalari segimi

J
000

Soguk havalarda, i1sitma mesajlarina odaklanin; sicak havalarda, sogutmayi
vurgulayin. Zamanin geri kalaninda, aydinlatma veya ekipmanla ilgili mesajlari
disunin.

%  Gerekce olmadan “Kullanimda degilken isiklari kapatin” mesaji ilgisizlik ve hatta

kinama ile karsilasabilir. insanlari motive edin ve altta yatan nedenleri belirterek
tesvikler verin.

19
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Uygun dil kullanimi (rekabetgi, onaylayici...)

Hedef kitle icin dogru dili kullanin.

Teknik bir kitleye hitap etmiyorsaniz, teknik dil kullanmayin. Basit ve uygun
tutun.

*  Kurulusun zaten iletisim kurmak icin kullandigi dilin farkinda olun. Calistiyor mu?
Ne fark edilir? ilk iletisiminiz cok dnemlidir. Dikkat cekici, distndirict bir
mesaj, insanlari enerji tasarrufuna yonlendirecek ve ilk direnclerini azaltacaktir.

J J
0.0 0.0

&

L)

L)
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\/

** Dogru iletisim kanali

**  Hedef kitlenizi ve uygun mesajlari belirledikten sonra, onlari nasil ileteceginizi
hesaplayin.

% Insanlar her ortama farkli tepki verdikce, cesitli ydntemler kullanin. Bazilari
resimli mesajlara, bazilari yazii mesajlara, bazilari ise so6zli iletisimi
dinleyecektir.
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2. UYGULAMA - HAREKETE GECME...

** Zamanlama (Ne zaman baslayacak,
asamalar, ne kadar sirecek,
kimlerin sorumlulugunda?)

e Yaplm ve Yyayin hazirhiklari (Af|§’ PFLI08 PFL310

etiket vd...)

—

ACT ON

‘:; CARION
,2 TRUsT

PFLIZE

% Lansman (Medya iliskileri)
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Lansman

3

*

Diger girisimlerle cakismadiginizdan emin olun.

insanlarin katilabildigi bir zaman segin.

Olayi herkesin bildiginden emin olun.

Mimkunse, etkinlik icin dis tanitim destegi alin. Eger varsa, PR ekibinizden bir

basin bilteni yazmasini isteyin.

*  Bir Ust dizey yonetim temsilcisinin etkinlige katildigindan emin olun - onaylari
glvenilirligini ve yuksek profilini saglayacaktir.

% Insanlarin yorumlarini almayi unutmayin.

3

*

3

*

3

*

&
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3. Gozden gegirme ve iletisimi Siirdiirme
X Programla ilgilenmeyen ve programla ilgilenen negatif bireyler her zaman olacaktir. Baskalarinin
cabalarinizi sabote etmelerine izin vermeyin.

X/

X/
0’0

< Hedeflerinize ulasip ulasmadiginizi kontrol edin

Hedefiniz enerji tliketiminize dayaniyorsa, enerji kullaniminizi diizenli olarak goézden
gecirin)

X Geribildirim(ler)

R/
0’0

Fikirleri, yorumlari ve onerileri dikkatle dinleyerek, programin ne kadar etkili oldugunu
Olcebilir ve personelin daha fazla ilgisini cekmesini saglayabilirsiniz. Calisanlarinizin ¢ogu
bilgisayara erisemiyorsa, baska bir ydntem kullanin. Ornegin, bir soru ve cevap oturumu
dizenlemek icin personel toplantilarini veya kaliteli forumlari kullanin. Personelimize geri
bildirimleri icin tesekkliir etmeyi ve uygun olan yerlerde hareket etmeyi unutmayin.
Yorumlarina ve endiselerine cevap vermek icin zaman taniyin.

< Raporlama

R/
0‘0

ilerleme raporlari ayni zamanda giicli bir motivasyon olabilir. Hangi personelin ilgilendigini
diistiniin ve basarilarini buna gére rapor edin. Ornegin, calisanlariniz cevre sorunlari
tarafindan motive olduysa, bu terimlerle kaydedilen ilerlemeyi iliskilendirin. Eger
yarismalar duzenliyorsaniz, kimin lider oldugunu veya kimin kazandigini aciklayin.
Personel, dogrudan tesvikleri hedefliyorsa, hedefe ne kadar yakin olduklarini bilmelerini
saglayin. ilerlemeyi géstermek icin anlasiimasi kolay diyagramlar veya grafikler olusturun.
Resepsiyonda ya da fuayedeki bir grafik ya da bilgi panosu, herkesin bilgili ve bilgili
olmasini saglamanin kesin bir yoludur.
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4. Farkindahgi korumak/siirdiirmek

Bir enerji kultird yaratmak

s yeri prosediirleri olusturmak

lletisim mesajlarini, icerik ve temalari glincellemek

Kuruma yeni baslayanlarin egitim programlarina bu basligi eklemek
Eleman ilanina bu vurguyu eklemek

Ozel giin ve haftalari bu baglamda kullanmak

e

*

e

*

e

*

e

*

3

*

e
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\/

%* Smarter Britian — smart meters

/7

< https://www.youtube.com/watch?v=ulEAYEh 1a8



https://www.youtube.com/watch?v=u1EAYEh_la8
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** Cutting Your Carbon Effective Energy Efficiency Campaigns
Jon McGowan April 11 th 2006.

X https://slideplayer.com/slide/7279880/



https://slideplayer.com/slide/7279880/
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* EU4Energy: “Energy of Your Home” Kampanyasi:

% AB tarafindan finanse edilen “Enerji Verimliligi Konusunda Gelistirilmis iletisim”
projesi, konut sektériinde kamuoyunda enerji verimliligi bilincini artirmayi ve
Ukrayna'da gelecekteki Enerji Verimliligi Fonu c¢evresinde kurumsal iletisime
zemin hazirlamayi amaglamaktadir.

**  Bes ilde - Dnipro, Harkov, Kiev, Odessa ve Zaporijya - Subat 2017 - Kasim 2017

tarihleri arasinda “Evinizin Enerjisi” adi altinda bilgilendirme kampanyasi
diizenlendi.
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Hedefler — Proje neden gerekli?

\/
0’0

Ukrayna'nin enerji sektériinde énemli bir doniim noktasi, bir dizi yasa ¢ikariimis
(“Enerji Verimliligi Fonu”, “Binalarda Enerji Verimliligi”, “Kamu Hizmetlerinde
Ticari Muhasebe” ve “Konutlarda ve Kamu Hizmet Programlari ”). Bunlar,
ulkedeki enerji reformlarini uygulamak icin temel teskil ediyor.

Proje, konut sektoriinde, ozellikle Enerji Verimliligi Fonu'nun ana mdusterileri
olan Ev Sahipleri Dernekleri (HOA) arasinda 6nemli enerji verimliligi konularini
sorununu ele almaktadir.

59



4

4

L)

This project is funded by the European Union

Proje nasil yardimci oluyor?

Proje, pilot sehirlerde halkin enerji verimliligi konusundaki biling duzeyini
degerlendirerek ve enerji verimliligi 6nlemlerine yoénelik tutumlari ortaya
koyarak basladi.

Ortaya ¢cikan kampanya, Ukrayna vatandaslari arasindaki davranis degisikliklerini
tesvik etmenin yani sira, enerji verimliligini artirmaya yonelik yatirimlarin ve
tedbirlerin finansman firsatlarini ve yararlarini tesvik ediyor.

Proje ayni zamanda, HOA'lari ve diger sivil toplum kuruluslarini, yerel yetkilileri,
uzmanlari, medyayl ve sektordeki diger aktorleri de dahil ederek, ener;ji
verimliligini arttirma ve konut finansmaninda fonlama araclarini cekmek icin
deneyimlerin paylasiimasi icin bir platform olusturdu.
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https://www.flickr.com/photos/euneighbours-east/sets/72157689855487186/

https://www.facebook.com/energyofyourhome

Enerji verimliligi onlemleri icin nereden para kazanilir? Enerji verimli dnlemler
icin para nasil bulunur? 2015 yilinda Zaporizhzhya ACMB sakinleri "ilkbahar-3"
ilk "sicak krediyi" aldi ve enerji tasarruflu ev onarimina basladi. ilk olarak,
kapilardaki pencereler ve kapilar degistirildi, paneller arasi dikisler yalitildi. Daha
sonra, baska bir "sicak kredi" aldi ve bir hava regulatoru, sirkiilasyon pompalari
ve bir 1s1 Olcer ile ayri bir 1si istasyonu kurdular. ACMB Yonetim Kurulu Baskani
Lydia Kalmykova, projenin neredeyse yarisinin devlet tarafindan karsilandigini
belirtti. Zaten bu kis, tesisler icin cok daha az ©édeyecekler. Ornegi al ve
komsularinla sicak ol :)
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Hangi sonuglar elde edildi?

Projenin faaliyetleri gorsel-isitsel, basili ve c¢evrimici tanitim aracglarinin bir
kombinasyonu ile Ukrayna belediyelerindeki milyonlarca apartman sakinine

ulasiyor.

Toplu tasimaciliga yonelik reklamlarla yaklasik 13 milyon kisiye ulasilirken,
sehirlerarasi trenlerde ve sosyal medyada kullanilmak lizere tematik videolar
hazirlandi ve toplamda 19 milyondan fazla kisiye ulasti.
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Fourth Energy Community Summer
School inspires next generation of
energy leaders

z; ﬂ‘q P(;‘; Iq euncighbours eu/an/east st t o} en y r Ty -ex ! m-yea h
Energy Community experts cycle 460
km to this year’s Summer School

The clean energy transition Is at the heart of the Energy Community's activities and the key

facus of this year's Energy Community Summer School, taking place on 24-31 August in
Krakow, Poland
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*** Nearly Zero Energy Buildings (nZEB)

N

Clean energy
for all Europeans

NZEB'lerin hizhi bir sekilde

Good practicés tanitilmasi i¢in kamuoyunu
Oo L e":f"i‘:ﬂ:g":'::r‘y hedef alan bilgilendirme ve
and more competitive |Iet|§|m kampanyaSI...

Eurcpe

‘ DD

=1
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Affirmative Integrated Energy Design Action (AIDA)
Nearly Zero Energy Buildings (nZEB)

Hedef kitle (ler)
Belediyeler ve bina profesyonelleri

0.0

J
0.0

L 4

**  Proje, NZEB vaka c¢alismalarini dagitarak ve NZEB binalarina calisma turlar
diizenleyerek 3.000'in lzerinde belediye temsilcisini ve profesyonelleri
bilgilendirmek ve gelistirmek konusunda basarili oldu.

“*  Ayrica, Entegre Enerji Tasarimi sirecinde AIDA web sitesinde bulunan bir yazilim
araciyla 1 500'den fazla mimar ve insaatci egitildi.
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2.1 Study Tours — Seeing is believing

It is commonly accepted that if people can see
it, they can believe it. The most concrete way
to demonstrate technical or operational inno-
vation is to show that it has been done before
Study tours take participants on a tour of the
possible and give them an intimate, close up
look at how to do it as well as the participation
of building architects, planners or engineers
demonstrating to professionals that they too

can build on their own knowledge to reach tan-
gible targets such as those demonstrated on the
study tours. Building owners attending study
tours are also reassured by the knowledge that
competent professionals have already built to
the high standards they want to reach
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Diinyadan Enerji Verimliligine/Tasarrufuna iliskin iletisim
Kampanyasi Stratejiler ve Uygulamalar

67



This project is funded by the European Union

<+ Hindistan’da Eneriji Tasarrufu Uzerine iletisim Arastirmasi- 2016

Prepared for the World Bank
Energy and Extractives Global Practice,
South Asia Region
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Enerji Verimliligini arttirmak adina basarili bir iletisim stratejisi uygulamak igin iki
ayri grubu hedeflenmesi gerektigi kabul edilmektedir:

1. Enerji Verimliligi sorunlari ve tiketici davranislari hakkinda farkindalik
eksikligi, enerji verimliligi ¢ozimlerinin potansiyel aliminda 6nemli bir rol
oynamaktadir.

2. HikUmette (merkezi, eyalet ve belediye dlizeylerinde) ve endustriler ve
finansal kurumlar gibi bayik son kullanicilar da dahil olmak Utzere kurumsal
sektorde karar vericileri.
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Enerji verimliligi konusunda Hindistan’daki baslica iletisim programlari:

/7

s 1. PCRA- ulastirma, endistri, konut, ticari ve tarimsal tiketiciler icin yakit
tasarrufu konusunda egitim kampanyasi.

% 2. EESUnin iletisim kampanyasi DELP’in ILedTheWay’1.

/

* 3. NECA ve S&L programi icin kampanyalar dahil olmak Uzere BEE’nin IEC
kampanyalari.

/7

* 4. NDTV’nin, Enerji Verimliligi’'nin endustriyel, ticari ve evsel dlizeyde EV’'ne
odaklanan Mission Energy’dir.
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7

**  PCRA- ulastirma, endiistri, konut, ticari ve tarimsal tuiketiciler icin yakit
tasarrufu konusunda egitim kampanyas..

Anita didi’s
LPG Saving
Tips

Wi &

Figure 4: Glimpses of Advertisement from PRCA Website
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Amaclar?

Projenin genel amaci, asagida siralanan belirli hedefler tanimlanarak gerceklestirilmelidir:

X 1. Hindistan'daki Enerji Verimliligi alanindaki ana paydaslari belirleyin ve Enerji Verimliligi
kampanyasini yiuratmedeki rollerine goére haritalandirin. Paydaslar, ulusal, eyalet ve
kentsel veya kirsal diizeydeki kilit kitleleri icermektedir.

o 2. Son bes yil boyunca Hindistan'daki baslica EE iletisim kampanyalarinin derinlemesine bir
analizini yapin.

/

o Analiz sunlari icerecektir:

X a. Etkinligi ve izleyici bolimlemesi icin onceki ulusal veya eyalet diizeyinde
Enerji Verimliligi kampanyalarini gozden gecirmek ve analiz etmek.

o b. Devlet, isletmeler, finansorler ve tiketici gruplari da dahil olmak Uzere,
enerji ihtiyaclarini, kapasitelerini, ortakliklari, platformlari ve enerji verimliligi
piyasasl paydaslarinin faaliyetlerini anlamak.

"o c. Enerji Verimliligi icin daha 6nce uygulanan iletisim stratejilerinde 6grenilen

basari oykulerini ve dersleri belirlemek.

L)
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*

tasarrufu konusunda egitim kampanyas..

Table 4: Key Messages

BET AN ENTREY ASDIT DOwE

SERVICE THE (WG OF YOuR
B/ TRUCK REGUL ALY

Fuel efficiency,
Transport driving habits,
carpooling, etc.

Examples

**  PCRA- ulastirma, endiistri, konut, ticari ve tarimsal tiiketiciler i¢in yakit

nrf o) 45-55 e fuy

o ) O8N T W

2
3
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SURVICE TOUR MRACTIR & IwoiN
LSOy

PCRA- ulastirma, endiistri,
konut, ticari ve tarimsal
tuketiciler icin yakit
tasarrufu konusunda
egitim kampanyasi.

Fuel- and
electricity-saving
tips at homes and
Domastic residences, use of
star-labeled

equipment
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Digital Space

To reach out to audiences who have access to the Internet and smartphones, PCRA has launched two An
based mobile applications (see Figure 5 and Figure 6):

1. PCRA—Fuel Saving Tips
2. Drive Smart and Save Fuel

Figure 6: Snapshots of the Drive Smart Save Fuel App 76
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Dizenli olarak yapilan Raahgiri (sokak) etkinliklerinin bir parcasi olarak
iletisim faaliyetleri.

Arac surlculerini egitmek icin yogun gecislerde ve yakit istasyonlarinda
canli parcacik gosterimi (6lcimler);

PCRA, 45.000 akaryakit istasyonu araciligiyla 4,8 milyon kullaniciya
ulastigini iddia ediyor.

Asagidaki gibi tanitim yontemlerini kullanarak, IITF gibi bluylk sergilere
katilim:

O O O izleyicilerin katilimi icin oyunlarin, bulmacalarin, resimlerin ve
0zcekimlerin saglanmasi.

Kelime avi gibi oyunlar icin profesyonel etkinlik diizenleyicileri

Kisa mesafeli seyahat icin ara¢c ve araclardan kacinilmasi icin yavas
bisiklet yarismalari.
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nttps://www.youtube.com/watch?v=Tz311Z6vi8qg (TV reklami)
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https://www.youtube.com/watch?v=Tz3l1Z6yi8g

This project is funded by the European Union

** ILEDTHEWAY
ILEDTHE WAY onssoeoasomcns

Case study film:

HAVE YOU LED THE WAY TO
. A BRIGHTER AND SMARTER INDIA?
https://www.edelman.in/work/eesl

join the nation’s movernenit 10 Switth 1o LED bulbs' SLEDTHEWAY

. 31,030,054
Iledthewaypdf oA S S Pledges made

TAKE THE PLEDGE

Figure 8: DELP Homepage Showcasing Number of Support Pledges for the Campaign by Consumers

Switch On LED
Welcome LERL bulb

DELP Scheme

(6 e (wiativn of EESL ad PLOL

DELP Scheme

(A CESL am) PED innaiive)

e e g
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from Bureau of Energy Efficiency's post

Timeline Photos
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W _ TURN OFF
S THE LIGHTS

= AFTER USE
CONSERVE ENERGY

FOR A BETTER
TOMORROW
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Save Energy / the Art of Saving Energy Kampanyasi - Rusya

L)

Enerji Tasarrufu Kampanyasi'nin amaci, Moskova kentinde potansiyel bir
enerji krizinin esiginde elektrik talebini azaltmakti.

Daha genis bir Enerji Tasarrufu Sanatinin amaci, Ozellikle Saint-
Petersburg'da enerji tasarrufu ve verimliligi konusundaki genel
farkindaligi arttirmakti.

Bu kampanyalarla hedeflenen davranis degisikligi tipi, oncelikle
motivasyonel faktorlere vurgu yaparak aliskanlk yaratmaktir
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Kampanyanin karakteristigi

w2006 yilinda, program kent icin bir enerji verimliligi stratejisi gelistirmek
uzere Moskova Yakit ve Enerji Departmani ile birlikte calisti.

2 IFC, basinda, otobus duraklarinda, reklam panolarinda, enerji verimliligi
konusunda Web portali araciligiyla genis capli bir sosyal reklam
kampanyasi olan “Enerji Tasarrufu!” Lansmanini baslatti.

»  Afis yarismasi:  “Fikrinizi Acin!”, Enerji tasarrufu konusunda vyaratici
fikirleri tesvik etmeyi amacladi. Yarisma “Enerji Tasarrufu Sanati” olarak
bilinen daha genis, enerji verimliligi konusunda bilinclendirme
kampanyasi baslatti. Kampanyanin en yenilikci 6zelligi, bir reklam afisi
yarismasiyla sehir halkindan yaratici eneriji tasarrufu fikirleri toplamakti.
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‘Energy efficiency campaign’ — ‘Know Your Power’ - Malezya

\/
0’0

0

0

L)

0

Farkindalik yaratmak

TNB (Malezya'nin 6nde gelen sirketlerinden biri olan Tenaga Nasional Berhad) Nisan- Eylul
2019 arasinda ev disi reklamcilik, dijital gdsterimler, sosyal medya gibi tim platformlarda
yayin yapan “Kuasa Di Tangan Anda” temasi ile alti aylik bir kampanya baslatti.

Amac: Malezyalilarin degisim guclinin kendi ellerinde oldugunu anlamalarina yardimci
olmak icin enerji tiketimi hakkindaki gercegi en basit sekilde ifade etmek. Mesaj stratejisi;
herkesin atabilecegi kiclk adimlari gostererek, evden baslayarak distince ve is yapma
bicimimizi degistirebiliriz.

TNB ayrica, ¢ocuklara enerji verimliligi calismalarini yaymalari icin tesvik ediyor; clinki
sosyal pazarlama bu kesimin vyetiskinlerin zihniyetini degistirmede etkili oldugunu
gosteriyor. https://www.youtube.com/watch?v=KNXzJcly8S0 (reklam filmi)



https://www.youtube.com/watch?v=KNXzJcIy8S0

BRIGHT WAYS
TO SAVE ENERGY

O-star appliances give you 9-star savings.

5-star rated appliances are designed to run more efficiently,
reducing your consumption. So take a chunk off your bills
today. Another bright idea for you.

More details at waw.tnb.com.my

Look out for the 5-star labe

TENAGA
2J" NASIONAL

Better. ﬁm'fli%m



BRIGHT WAYS
TO SAVE ENERGY

Close windows to save energy.
And keep cool.

Closing your windows and doors while your
air conditioner is on, cools your room faster.
So take a chunk off your bills today.
Another bright idea for you.

More details at tnb.commy

(3) rmussa,,
PBeter. Prilihn




BRIGHT WAYS
TO SAVE ENERGY

Clean your air con filter to save more. And sweat less.

Keeping your air conditioner filter clean keeps it running efficiently by

allowing more cool air to flow out. So take a chunk off your bill today,
Another bright idea for you.

More details at tnb.commy

) s
NASIONAL

" Pebter Prighter



BRIGHT WAYS
TO SAVE ENERGY

A full load of laundry saves energy. And time.

‘Washing machines consume a lot of energy. Full loads will save
energy by reducing the amount of times you'll have to do your
laundry. So take a chunk off your bills today and spend more time
doing the things you enjoy. Another bright idea for you.

More details at tnb.commy

TENAGA
NASIONAL

" Pobber. Brighter



BRIGHT WAYS
TO SAVE ENERGY

Give your fridge some space to breathe more.
And consume less.

Keep your refrigerator at least 10em from the wall. and away from
warm areas such os the stove. Proper positioning of your refrigerator
can help it run wmore efficiently. Go take a chunk off your bills foday.
Ansther bright idea for you,

More details at www.nb.com.my

(5] e,

T Peber. Brighter




BRIGHT WAYS
T SAVE ENERGY

Save smart with energy saving light bulbs.

Energy saving light bulbs consume less energy and last longer.
So take a chunk off your bills teday. Another bright idea for you.

More details at www.tnb.com.my

TENAGA
2J) NAsioNAL

_ﬁt#c.r’. ﬁrgﬂ}g’-



BRIGHT WAYS
TO SAVE ENERGY

Iron in bigger amounts to bring down
your energy usage.

Ironing bigger loads of laundry at once reduces the amount
of times you'll have to iron your clothes. So take a chunk
off your bills today. Another bright idea for you.

More details at www.tnb.com.my

TENAGA
NASIONAL
BeHer. ﬁﬂiua‘-



 BRIGHT WAYS
7 |l TOSAVE ENERGY

Fill your kettle to the max level to maximise
your energy savings.

Make the most out of every boil with a full kettle. And to save even
more, store your boiled water in a flask to keep it warm for longer.
So take a chunk off your bills today. Another bright idea for you.

More details at waw.tnb.com.my

TENAGA
ZJ" NasioNAL

_ﬁb#e . ﬁrg{i@



BRIGHT WAYS
TO SAVE ENERGY

Switch off your computer to switch on the savings.

Computers and laptops still consume energy while on standby.
Switch them off completely to save even more eneray.
So take a chunk off your bills today. Ancther bright idea for you.

More details ot waw.tnb.com.my

TENAGA
NASIONAL

" Peler. Brighter
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RIGHT WAYS
D SAVE ENEREY

Use outdoor light timers to prevent

excessive energy usage.
Instead of leaving your outdoor lights on all night. install a
timer to keep them on, only when they need to be.

So take a chunk off your bills today. Another bright
idea for you.

More details at www.tnb.commy



| BRIGHT VAYS
~TD SAVE ENERGY

Brighten up for less with TS fluorescent lights.

Slimmer fluorescent lights such as the TS variants provide ample
brightness to light up your home, while consuming less energy.
So take a chunk off your bills today. Another bright idea for you.

— —
? J } 1 ‘ U More details at waw.tnb,com.my

TENAGA
2)" NASIONAL

Better. Prighter.



BRIGHT WAYS
TO SAVE ENERGY

Set your air con between 23-25°C for

optimum coolness with higher savings.

Air conditioners consume a lot of energy. Setting the
temperature between 23-25°C provides sufficient cosling,
while keeping your energy consumption down. So take a
chunk off your bills today. Another bright idea for you.

More details at ww.tnb.com.my

TENAGA
NASIONAL

Better. Prighter.
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BRIGHT WAYS
TO SAVE ENERGY

An organised fridge makes room for energy savings.

An uncluttered fridge allows cool air to circulate more efficiently.
So take a chunk off your bills today. Another bright idea for you.

More details at wwn tnb.commy

(5 s,

" Peler. Brighter



BRIGHT WAYS
TO SAVE ENERGY

Save smart with a cold wash.

Hot water makes your washing machine work a little
harder. Setting your washing machine to a cold wash
whenever possible will help save electricity. So take a
chunk off your bills teday. Another bright idea for you.

More details at www.tnb.com.my

(30 s,

" PBeter. ﬁm'f»h‘m
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* ‘Energy Awareness Program’ — ABD

Drive Smarter Challenge Marketing Communications Campaign
Multiplying Impact through
Diverse Partnerships & Creative Tactics

|ABC Regional Heritage Conference 10/20/09
Rozanne Weissman

Alliance to Save Energy
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Durum Analizi

% Ulkenin artan petrol talebi, 7 yil yiikselen benzin fiyatlari, hava kirliligi ve
CO2 emisyonlari yaratti;

% azaltilmis enerji glivenligi ABD petrol kullaniminin % 70'inden ve 1/, CO2
emisyonundan sorumlu tasimacilik sektorii 2008 yazina kadar galon gazi
fiyatlarinin 4 S olarak tahmin edilmesi, dusuk gelirli Amerikallara zarar
verecek

*  Tuketiciler daha fazla yakit tasarrufu saglamak zorundadir.

L)
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< AMAC

**  Tiketici benzin faturalarini, seyahat edilen ara¢ kilometrelerini ve
genel ABD ulusal benzin tiuketimini azaltin

% YAKLASIM

< Onemli miktarda tasarruf (S, galon, CO2 emisyonu) kolay siris ve
arac bakim islemlerini vurgulama

¢  HEDEF KITLE

**  Yiksek fiyatlardan en cok zarar goren dustk / disik orta gelirli
siriculer
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Tliketici Pazar Arastirmasi

» 3 ayri pazarda 6 fokus grup

»  Korku, glcsuzlik, zaten gaz kullanimini kesti; cogunda evde internet
erisimi var

*  Para SS Bu demografiyi "daha akilli" olmaya ve VMT’ (Vehicle Miles
Traveled)’ yi azaltmaya tesvik eden en bliylik motivasyon
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Tliketici Pazar Arastirmasi

7/
0’0

Surlculer, en iyi kararlari almak icin her sliris ve bakim ipucuna /
eyleme bagli 6zel parasal tasarruf istediler.

Bazi sirlis davranislarinin gaz maliyetleri / kullanimlari UGzerindeki
etkisine sasirdilar; genis kapsamli mitler / yanls bilgiler

Her katilimci, daha once hic finansal bir etkisini gormedikleri sirus
ipuclar aldi
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Planlama ve iletisim
Yaratici Stratejiler, Taktikler ve Arastirmaya dayali Uygulamalar

7

% Tema: Drive Smarter Challenge (Daha akilli bir meydan okuma)

7/

** Mesaj: Yilda yuzlerce dolar tasarruf

/

*  Websitesi: Kampanyanin kalbi & eyleme cagri
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Paydas Stratejisi

»  Kampanyanin erisimini, bultcesini ve guvenilirligini genisletmek icin
cesitli kar amaci gitmeyen, hukimet, ticaret birligi ve kar amaci
gltmeyen ortaklar edinmek

% Daha fazla S katki, daha fazla rol

»  Ortaklar yogun sekilde tanitim yapar - ara¢ takimi

** Her sayfada donen is ortaklari kullanin
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Websitesi Stratejisi

»  Benzersiz, cekici, kisisellestirilmis

% 6 slirus ve bakim islemi ile kendi araciyla yapilan TOPLAM S tasarruflari
grafiksel olarak gosterin ve hesaplayin

*  Meydan okuma (toplam S, galon, CO2) carpani
% Indirim kuponlari (bu gésterimi motive eder)

* Ipuclari, kaynaklar, mit avcilari,
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/

*  Websitesi Stratejisi - Uygulama

l MONEY SAVING TIPS TAKE THE CALLENGE  CONTEST  THE 6 DEGREES THE CAMPAIGN  MEDIA ]

.
drlve SPREAD THE WORD: CHALLENGE 6 FRIENDS SUBSCRIBE TO NEWSLETTER -”m”

SAVE MONEY NOW!

SEE TOTAL CALCU LATE
C0?, $, AND GAS YOUR SAVINGS

SAVINGS!
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Kampanya Lansmani

/
00

L)

Yuksek profilli konusmacilar - Senator, Temsilci, ortaklar (yiksek S)
Ulusal Basin KullibU

Kapsamli medya tanitimlari

Kampanya ve medya web sitelerinin tanitimi
Sevgili meslektasim mektuplari

/
00

/
000 L)

/
00

L)

/
00

L)
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Taktikler

’0

2 Mobil pazarlama - indirilebilir zil sesleri, cep telefonlarina haftalik
ipuclari

s MP3 calarlar ve iPod'lar icin indirilebilir ingilizce ve Iispanyolca
(reggaeton) sarkilar

*  NASCAR surtcusu ile Podcast'ler —

*  beklenmedik Yuksek cozinurliklG B-roll,: 20 video paylasim sitesinde 60
haber klibi, FlickrStories'deki fotograflar

»  Blogger ve Hispanik tanitim

<&

L)

L)

(g

L)

(R )

L)

L)

&

L)

L)
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Taktikler

»  Cevrimici - 2 web sitesi, hedeflenen web sitelerine ve bloglara erisim,
sosyal medya

»  Radyo — Kamu spotlari,

7

% https://www.youtube.com/watch?v=zJEsCPMWZoo

% TV lerde yol roportajlari/ gorismeleri

»  Billboard Kamu spotlari

% ipucu kartlari - Araba tamiri, ilceler, siiriicii egitimi merkezleri

K/

% https://www.youtube.com/watch?v=0FS2zy9FCTI



https://www.youtube.com/watch?v=zJEsCPMWZoo
https://www.youtube.com/watch?v=oFS2zy9FCTI

This project is funded by the European Union

+* Billboard PSA

drive
$Ln artg [challenge.org |

§

$AVE HUNDREDS OF
DOLLARS ON GASOLINE!

(FATRWAY) '
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Ipucu Kartlar

This project is funded by the European Union

drive
the sm artgrchallm

MONEY-SAVING GAS TIPS

How you drive and maintain your vehide affects your vehicke's fuel effidency
and gas costs. These simple tips can add up to savings worth weels of goceries
or other family needs. Why pay more at the pump than you have to?

 DRIVING TIPS

® CURB ROAD RAGE. Speeding, rapid acceleration (jackrabbit starts), and
rapid braking can lower gas mileage by 33% athighway speeds. Drivers an
save up to 80 gallons of gasaline, or up to $255, by driving sersibly on the
highway. If you don hawve a “lead foot"your savings may be cleses to 10%.

® DRIVE SENSIBLY. Around town, sersble driving can save 5% — up to 30
gallons of gascline and up to $100.

® CHOOSE THE RIGHT VEHICLE. If you own more than cne vehide, drive
the one that gets better gas mileagewhenever possible. Ifyou drive 12,500
miles 3 yeax, switching 10% of your trips from driving a Gr that gets 20 mpg
to onethat gets 30 mpg will save you more than $65 per year.

® DITCH*JUNKINTHE TRUNK." An extra 100 pounds in the trunk asts a
typial vehicle's fuel economy by up to 2%. You can save up to 12 gallons
of gasoline per year — up to $40 - by removing an extra 100 pounds of
unneeded items from the trunk.

® DECREASE YOUR SPEED. Speeding costs! Gas mileage usually decreases
rapidly abowe 60 mph. Each five miles per hour over 60 mph is like paying
anadditional 20 cents per gallon for gas.

® AVOID IDLING. Idling gets 0 mpa. Cars with targer engines typically
waste even more gas while idling than cars with smalles engines.

® BUY$MART. When buying a new orused vehide, think high gas mileage.
Chedk outthe U.S. Department of Energy's website (fuel economy. gov)
and EPAS Green Vehicke Guide (epa.gov/greenvehides) for information
on fuel-effident vehicles.

" MAINTENANCE TIPS |

® INFLATE YOUR TIRES. Keeping your tires properly inflated s simpleand
improves gas milkage by around 3%, saving up to 20 gallons of gasoline,
orupto $65.

® TUNE UP. Fidng 2 r that & noticeably out of tune or has Giled an
emissions test can improve its gas mikage by an average of 4% —saving
up to 25 gallons of gasoline and up to $80. Fidng a faulty oxygen sensor
@an improve mileage by as much as 40% — saving up to 250 gallors of
gasoline or upto $800.

® CHECKAND REPLACE AIR FILTERS REGULARLY. Replading a dogged
or dirty air filter can improve your car’s gas mileage, and a clan filter
keeps impurities from damaging the inside of your engine.

® SELECT THE RIGHT OIL. Using the manufacturers recommended
grade of mator oil improves gas mileage by 1to 2%, resulting in annwal
savings of up to $40. Mator oil that Says “Enesgy Conserving” on the AP
performance symbol contains friction-reducing additives. Also, change
your oil as recommended to extend the life of your vehicle.

® TAKE THE DRIVE SMARTER CHALLENGE and get more money-saving
fud-efficiency ideas and related product discounts. Share them with your
family and friends and “fuelthe dallenge”

DriveSmarterChallenge.org

Tips are askatated @ anoodl savings, diving the aaticnd! avessge of 12,500 mikes
peryear in ¢ vehice with a fvel ecossmy of 20.1 mpg asing regular grade gasoline
at $3.21 per galon—the projected 2008 annsal average by the Eesgy hformation
Administration's Mach Short Term Enesgy Outiook.
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DSC Video Yarismasi
(https://www.youtube.com/watch?v=GuANbe9kvqo)

WIN 85009
Drive $marter Video Contest :

All Entries

Receive
Enter Now Playvideo ' Share Video S;S"m“é:d
Prizes v —— v
Rules Receive Contest Updates:
By Email

Follow Us on Twitter
Become a Fan on Facebook

e = Share This Page:
> Rl share video |Enter to wint Hicel

00:00 _‘_.1_, aFriend B ¥ ™M

Watch Videos

Deadline for entries is September 20!

Thank you to the following partners who generously donated prizes to the Drive Smarter Challenge Video Contest
ExxonMobil Lubricants and Specialties, NASCAR, Bryan Herta Autosport, the Rubber Manufacturers Association's 8e
Tire Smart, Michelin, the League of American Bicyclists, and the Car Care Coundil

Discover how to save hundreds of dollars on gasoline with your specific vehicle by taking just six easy driving and 113
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‘You are the solution’ kampanyasi - Misir

L)

Ramazan 2016

Hem vyaratici hem de modern reklam, vatandaslardan enerji tasarrufu
saglamak ve elektrik kesintilerini azaltmak icin elektrik tiketimini ylzde
20 oraninda azaltmaya cagiriyor.

DDB reklam ajansi tarafindan Uretilen, Misir Elektrik Bakanlig
tarafindan insanlari, enerji tuketimini rasyonellestirmeye tesvik eden Uc
yillik bir bilinclendirme kampanyasinin bir parcasi haline getiriyor.

“Cozim sizsiniz. Bir cihazi kapatmak icin fazla tembel olmayin
sloganiyla sosyal medya, radyo reklamlari ve sokak reklam panolari...
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*%* Reklam Filmi

*  https://youtu.be/OesdiyEH1wo

/

s%*  Reklam filminde;
** Her giin uyandiginizda, giine baslamak icin bircok cihazi acarsiniz ve
her sey dlzgln calistigi sitirece [elektrik] hissetmezsiniz. Ama

bittiginde, her sey durur ve her saniyeyi gelene kadar sayarsiniz.
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** Sosyal Medya

/

% https://www.facebook.com/Entael7al/timeline
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*  ‘You have the power. Save power kampanyasi’ - Avustralya

7

% https://www.youtube.com/watch?v=RaioZJFPu-Q

7

*  https://www.youtube.com/watch?v=mJIBisaAR8Y

7

** Energy Avustralia- Lighttheway
*  https://youtu.be/L8E8NMRyx5HQ,

*
7/

*  https://youtu.be/7X_WOxgHWXA



This project is funded by the European Union

2 The Most Energy Efficient Campaign Ever: DDB SF & Energy Upgrade
California

2 The campaign launched with a dark TV spot that actually saved up to
20% more screen energy than the average commercial.

% https://adforum.com/interviews/the-most-energy-efficient-
campaign-ever-ddb-sf-for-energy-upgrade-california
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https://www.youtube.com/watch?v=CRor6cgQXTY
https://www.youtube.com/watch?v=R6TDDbyUw-U
https://youtu.be/K9ftWxkHK1E

Skip Energy
< https://youtu.be/twaRxD54MGS8
< https://www.youtube.com/watch?v= gFMDO QJ1M

< https://www.youtube.com/watch?v=s0zBMVcdk6l
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https://www.youtube.com/watch?v=CRor6cgQXTY
https://www.youtube.com/watch?v=R6TDDbyUw-U
https://youtu.be/K9ftWxkHK1E
https://youtu.be/twaRxD54MG8
https://www.youtube.com/watch?v=_gFMDO_QJ1M
https://www.youtube.com/watch?v=s0zBMVcdk6I
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TURN 1 OFF

LEAVE IT OFF

Turn O Equpment

Turn Off Appllances
Out LI

FLIP THE SWITCH Pull the plug
“rey Pull the plug swites off souipment
1 SAVE ENERGY SAVE MONEY
pepeiiiasiy Turn oft sguipment Turn out lights
TURN OFF MONTORS Flip the switch Leave IT off
TURNOUTLIGHTS UNPLUG ELECTRONICS
Unnluu hillwy thar?:u Turn oft mannou & printers

F EQUIPMENT UG
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I‘nlll DI ohi UNPLUG ELECTRONIC DLVIC[S
Pull the plug r'ul off print and monitors
LEAVE IT OFF Save ENERGY Power IT Down

SAVE ENERGY SAVL MONEY Turn Off E

Turn oft -ucum- TURN

Turn Off Mol

TURN our ng'%“"’ ml SWIVLN
LEAVE IT OFF P DOWN
TURN " !OUIPM!NT

TURN WORDS TURN ACTION
into ACTION ~ into RESULTS

us osmanteint o | Energy Efficiency &
R Y Renewable Energy

For More informtion Contact the CERT information Conter

VATI-EERE-INEO (VN7 K17 3401)
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Spot the Ihtruder:
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Save sO% of Energy

ask for Compact Fluorescent Bulbs
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s* Turkiye

https://www.youtube.com/watch?v=s8KS8EDTr-NU EnerjiSA
o https://www.youtube.com/watch?v=78inBbbVUfk
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Kavramlari netlestirmek

7

**  Enerji tasarrufu
**  Enerji verimliligi
Her bir hedef kitle icin iletisim planini ayri yapmak

7

**  Cocuklar

% Gencler oncelikli

Toplumsal cinsiyet esitligi konusunda 6zenli olmak

Sosyal sorumluluk temasi olarak isletmelere oneriler ve tesvikler
sunmak

Kamu kurumlarinin onculiginde ve 0zel sektorde isletmelerden
baslamak (Kurum icinde)

Ozel giinleri kullanmak, 6zel giinler yaratmak

Aktiviteler (yarisma, 6dul... motivasyon saglayicilar olarak)
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THANK YOU FOR YOUR ATTENTION

This publication was produced with the financial support of the European Union.
Its contents are the sole responsibility of NIRAS IC Sp. z.0.0. and do not necessarily reflect
the views of the European Union.
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